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This talk, informed by...570 of your colleagues

What kinds of outreach activities are you engaged in that reach
the general publicorjournalists?
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And the #scicomm research spectrum
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Be trustworthy
Be audience aware

Be a visual storyteller
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Be trustworthy
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The Simpsons First-Impression Matrix

=

Monty Burns

COMPETENCE

/

Might want to harm you,

and definitely has the
means to do so.

\

Lisa Simpson
A helpful, extremely
intelligent presence.

V

HLWNYVYM

Moe Szyslak
Might want to harm you,
ut lacks the basic
competence to do so.

@ Adapted from Heidi Grant Halvorson

Homer Simpson
Lovable oaf whom you
wouldn't want on your team
under any circumstances.

SCIENCE > 1S
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Common interests
Honesty

Openness
Perceived expertise

Persuasion
Self-interest
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Be audience aware
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We think people know more than they do

* Only 16% follow news
about science and
technology “very closely”

* Only 26% could explain
what it meant to study
something scientifically

« General audience = 6-8"
grade educational level
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What do they bring to the interaction?

* Are you presenting
information in a way that
appears to be consistent
with their values?

 How may race, gender,
ethnicity, political beliefs
influence their response to
you?

« To your chosen
communication methods?
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Be a visual storyteller
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Numbers
Statistics
Equations

Stories
Characters
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Mehrabian Communication Model

Verbal ™ Vocal ™ Visual

7%
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https://commons.wikimedia.org/wiki/File%3ABdna
_cropped.gif
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If you must use bullets...
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By Leonard Leslie Brooke (1862-1940) [Public domain] via Wikimedia Commons
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Science communication research resources

» NAS Sackler Colloguiua:
Science of Science
Communication | (2012) and Il
(2013):
COmmUDICCItlng http://www.nasonline.org/programs/sackler-colloquia/

B@E  Journal of Science

Effectively |~ Commumeation s

A Research Agenda « Science Communication:
http://journals.sagepub.com/home/scx

https://www.nap.edu/catalog/23674/communicating-science-effectively-a-research-agenda
2& Fermilab
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